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Abstract

This paper presents the potential, opportunities and modes to enter the processed food and tourism market
in Yunnan, China. Start with a review of the research conducted previously, and the basic information of Yunnan,
which includes geographic, demographic, social, economic and logistics data. Follow by in-depth analysis of the
processed food and tourism industries in Yunnan. This study focuses on the studies of marketing, competition,
demand and supply, regulatory barriers to trade and investment, and consumer behavior in the Yunnan, as well as
the strategies and guidelines for entering processed food and tourism industries in Yunnan. The data collection
was conducted by initial interview, questionnaire survey, field work to conduct personal interview, focus group
interview and observation, at the same time, secondary data was studied and interpreted. The study finds
consumer market in Yunnan can be divided into three groups: Mass Market, Premium Market and Business
Market, and presents strategies to penetrate each different market, as well as pricing strategy, cost structure,
delivery and distribution in Yunnan market. The tourists traveling overseas in Yunnan can be divided into six
groups: First Timer, Vacationer, Self-Driver, Explorer, Cross-Border Traveler, Free Independent Traveler (FIT),
each of which has a different behavior. This research study also presents the current situation of the Chinese
tourists in Thailand, the competition structure, as well as the opportunities to meet the needs of each group of
tourism in Yunnan.

The policy and business implications for the processed food imported include the strategies on the
operation plan and the processed food market entry into Yunnan and other provinces in China, the position and
product strategy to position the products with clear point of differentiation, competing with quality and brand to
nurture and leverage the image of quality and safety of Thai food, partnership with distribution channels to select
and develop trust and cooperation with partner distributors, compiling with regulations to reduce the non-tariff
barriers and review the opportunity to take the advantage of regulations, the strategy on integrated logistics
development plan designated Thailand as the regional logistics Hub for ASEAN connecting to the South-West of
China, the strategy to set up the China Hub by Ministry of Commerce to coordinate overall Thailand’s trades and
investments in China, the analysis of problems and intergrated solutions for the processed food imported into
China such as issues related to product and brand patents violations, import duty tariffs on processed food
imported, regulations on fresh fruits imports, and import duty exemptions under the FTA, and the overall market
analysis of factors which impacts the processed food exported from Thailand into China.

The policy and business implications for the tourism industry cover the cooperation plan among the tour
operators to increase the numbers of Chinese tourists visiting Thailand, regulation and management of “Zero

Dollar” tour to value creation in better product development and choice of shopping and non-shopping,
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partnership between Thai and Chinese tour operators to communicate and cooperate business matching and
equity participation, cooperation between China, Laos, Myanmar, and Thailand to enhance product development
and facilitation especially in the self-driving segment and joint investment in infrastructure and attraction, the
new tourism products development and promotion to attract new targets of Chinese tourists such as medical
tourism, Buddhist temples tourism, Wedding on Thai style tourism, and preparing for the opportunity brought up
by the Kunming-Bangkok Expressway to develop cross-border tourism by land transport and facilitation with
simplified process of border pass and visa applications, and the new “Chang Shui” airport in Kunming to develop
the environment and supporting facilities for the influx of increasingly expanding number of tourists from China.
Suggestions for future research projects focus on the expansion of the scope of current research study to cover
other provinces in China and other food products and services where Thailand enjoys clear relative competitive

advantages.
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Executive Summary

China has a rapid economic development during the last 30 years. With a population of about 1,339
million people in China, it has become a huge market at the forefront of the world which cannot be overlooked by
the countries around the world. Thailand has a good relationship with China for a long time in terms of economic,
politics and culture. Located in the heart of Indochina, Thailand is a major hub to link between ASEAN countries
and China through, Yunnan, a province in the south-west of China. In Thailand there are two important
businesses that continuously generate major revenues for the country, which include processed food business and
tourism business. But few of the operators in both businesses have entered the processed food and tourism
markets in Yunnan, despite there are so many potentials to increase cooperation and promote the expansion of
trade in processed food and increase the number travelers between Thai and China. Therefore, the study of
potentials, opportunities and entry modes to the market of processed food and tourism in Yunnan Province is

extremely important.

Processed Food Business

Yunnan Province is situated in the southwest region of China, with the southern border connecting with
three ASEAN countries: Myanmar, Laos and Vietnam, and located a short distance away from the north of
Thailand approximately 250 kilometers. It is a province of China that enjoys a closest relationship with Thailand,
as it is the gateway of China to the ASEAN Economic Community (AEC). Yunnan’s value of trades with
ASEAN is more than those of the United States and Europe. In addition, the population in Yunnan province has
close relationships with Thai people. Chinese government has the policies of developing and promoting the
production of high-tech agricultural products and free trade areas for exporting in the middle and western region
of the country which includes Yunnan province. As a result, the overall level of economic development in
Yunnan grows rapidly in the past decade. But Yunnan still need to import food from many countries as the results
of the rapid growth of the city and the steadily increases of population migrated to the urban areas. With the
increase in population and incomes, as well as the changes of the lifestyle, the demand for the food, especially the
processed foods, is exponentially increasing.

This research study estimates that the food market size in the urban areas of Yunnan is Yuan 74 billion in
total, the snack market size at about Yuan 3.2 billion, and the condiment market size worth about Yuan 0.6
billion. The food market size for the Chinese population in the rural areas of Yunnan is Yuan 48 billion in total,
the snack market size at about Yuan 3 billion, and the condiment market size estimated about Yuan 0.6 billion.
The cost of food for the population in the urban areas of Yunnan increases 5% per annum, the cost of food for the

population in rural areas rises 10% a year. For the snacks and the ingredients, the average growth rate is about
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10% annually.

Thailand enjoys the world status of strong food production base which allows Thai government to form
the policy to promote Thailand as the “Kitchen of the World” since B.E. 2548 in a systematic manner through the
expansion of a large number of Thai restaurants in the overseas market which build a strong image and identity
for Thailand, and assist promoting the tourism industry and the exports of food products and other products at the
same time. The objectives of the “Kitchen of the World” project are to promote Thai foods to gain the World’s
flavorite food status, gain the ranking of Thai food exports as Top 5 largest food exporters of the world, and
attain the highest confidence on Thai foods, in terms of hygiene and safety. Thai processed food products which
Thailand is the largest exporters and maintain a very high competitive advantage in the world include canned
pineapple, pineapple juice, processed chicken, rice, canned seafoods, frozen seafoods, and processed shrimps;
other food products which Thailand enjoys a strong competitive advantage as well, are chilli sauce product, curry
paste products, soybean, tomato, fish, and oyster.

Thai foods sold in Yunnan market can be divided into three types: (1) Condiment, which includes pastes,
powders and sauces; (2)Snack, which includes seafood snacks, fruits and nuts, biscuits, desserts and sweets, and
instant noodles; and (3) Canned fruit, juice and coffee. The major competitors of Thai foods are the foods from
the country or region in ASEAN and East Asia. Comparing to the competitors, Thai food is superior in taste,
standards of quality and low costs. The consumers in Yunnan buy Thai food mostly from specialty stores,
secondly from the grocery store, and seldom from the supermarket. When asking the consumers in Yunnan why
they buy Thai food, the answers are the unique taste of Thai food, the reasonable price and consumers’
preferences in Yunnan to buy imported foods to give as gifts to others. Yunnan consumers have medium
perceptions to the safety and the quality of Thai food, but agree to recommend to friends. The most important
factors affecting the decision to buy Thai food are quality, safety and price respectively, the less important factors
are taste and convenience respectively. Moreover, it was found that those who have traveled to Thailand enjoy a
better perception to Thai food than those who have not traveled to Thailand.

The distribution of goods by truck directly from Shanghai and Guangzhou is much easier. The result is
the transportation of the high value imported goods, goods that require temperature reserving and processed food
can be done directly from the importer to the local retail store. The development of goods distribution by Multi-
Modal Refrigerated Rail Transportation that connects major cities in mainland China are in the process, which
will enable a more perfect distribution system. At the same time, many multinational retailing companies take
part in developing and creating Modern Cold Chain and Distribution System together with Chinese. When
distributing imported food products in China, it must be considered that China is not a single market, instead, it is
separated into many small markets throughout the county where the markets may have overlapping and separated

by geographical boundaries, as well as with different culture, tastes, age groups and languages. Therefore, there is
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no single formula for the markets in China. Currently, the most successful markets for imported food are
hypermarkets and specialty stores, because of their expertise in supplying imported processed foods and with
foreigners as their target customers. And they also gain popularity from high income Chinese customer as well

Consumer market in Yunnan Province can be divided into three groups, consisting of mass market,
premium market and business market. Entering Yunnan market can be done by exporting, licensing, franchising,
contract manufacturers (OEM), setting up an office or branch in Yunnan, joint venture, merger and acquisition, or
investing a company in Yunnan (Greenfield and Wholly Owned Subsidiary). The food products distribution in
Yunnan market for the Thai processed food manufacturers could be accessed through 3 channels including (1)
specialty shops such as shops in Yunfang International Trade Center and Luosiwan International Trade City in
Kunming, and shops in Xishuangbanna Nationality Tourism Center and Agricultural Products Trade Markets in
Xishuangbanna, (2) large supermarkets such as Carrfour and Walmart, and (3) on-line shops where over 100 on-
line shops market Thai processed food products in Yunnan. But currently, the most popular methods to enter
Yunnan market for Thai processed food companies are by exporting through importers dealing with specific
products in China, exporting through a single distributor in China, exporting through the local partners in China,
or by manufacturing products under OEM (Original Equipment Manufacturer) for brands in China or joint
venture with factory in China. The processed foods with strong market potential at the present time include
condiment, which includes pastes, powders and sauces, and snack, which includes seafood snacks, fruits and nuts,
biscuits, desserts and sweets, and instant noodles. However, the products with strong market opportunity in the
future consist of chilled and frozen fresh seafoods, and ready-to-eat meals. In addition, Yunnan will be a good
market for Thai high quality processed foods as Yunnan will be more developed with better living standards and
tastes. When setting up the price of the processed food in Yunnan, it should take into account the value perceived
by the consumers, the cost of logistics, the cost of exporting from Thailand and the competitions.

It will be a good opportunity from the better logistics in Yunnan. The Kunming — Bangkok Highway
(Kun-Man Gong Lu or the North-South Corridor) is a major land route that Thailand is a major hub links between
ASEAN countries and western China, with a distance of about 1,850 km. It takes only 20 hours to travel between
Bangkok and Kunming. Currently, the construction of the fourth bridge crossing Mekong River linking
“Chiangrai — Bokaew” is expected to be completed by June 2013. Moreover, the new Kunming airport named
Changshui was launched on 28 June 2012. The main target customers of this new airport are the passengers from
South East Asia and South Asia.

The regulations that Thai exporters should be complied with when supplying food products to China
market include the regulation of registration requirements for food manufacturers outside China, which is
effective from 1 May 2012; the labeling regulations for food products, which the processed food products in the

packaging to be sold to consumers in China should be verified and must be labeled in Chinese, which is effective
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from 20 April 2012; the certification regulations for imported food and agricultural products, under the Food
Safety Law of China, which is effective from 1 June 2009; the import tax regulations that are relevant to import
processed food product to Yunnan include tariff, VAT consumption tax and import tax for entry passenger. In
addition, Thai processed food manufacturers that want to export to China are also required to comply with the
transportation regulations, the regulations of China Inspection and Quarantine Bureau, as well as regulation from
different customs in China. For those who want to invest in China, the regulation of trade and investment in
China should be in compliance.

The suggestions for processed food business include the positioning and the strategies for processed
foods in China, as China has a high economic growth rate in the past 30 years and has cultural diversification and
different economic development in different regions. But the most important issue in the food business is the
difference in the flavour and taste of the food for the people from different provinces of China because of the
diverse ethnic and differences in culture. Therefore, the product strategies include positioning the product as a
recognized brand as well as designing the products to suit the tastes and flavors of each region. For the pricing
strategy, it should focus on how to attract the attention of customers with the products that have a same price
level as the competitive products.

Quality is the competitive advantage of Thai processed foods. Thai processed foods have been
recognized as quality foods in China. South western Chinese people expect to demand for more products with
convenience, health products and processed foods. Therefore, Thai processed foods are likely to grow in the
future. Nowadays, food safety is an important issue that Chinese consumers concern. As a result, Thai processed
food manufacturers may promote the quality and safety of Thai foods in order to enter China market, especially
those large Thai food manufacturers that export to the world market with quality and safety standards.

The distribution of Thai processed food exported is an important issue, because the distribution channels
for processed foods are quite different from other food products. The retail markets in China have begun to
change their operation method. Starting from the acquisition and merger with local supermarkets, the retail
leaders such as Carrefour and Wal-Mart have expanded into smaller retail businesses, and can extend to the outer
metropolitan areas. Moreover, direct sourcing is a new approach to retailing, especially for imported products that
need to control food temperatures and imported processed foods. Neighborhood Supermarkets is also a new
approach to retailing. Wal-Mart, Carrefour and Tesco expand its business in the form of mini supermarkets, such
as Tesco Express and Carrefour's neighborhood outlets. The prices in these mini supermarkets are no different
from those in hypermarkets. Therefore, it must be realized the fact that China is a largest market for processed
foods in the world. The processed food market in China is not a single market with same characteristics all over
the country. It should be emphasized on finding importers and distributors who are experienced, stable, and with

good relations with the target customers. Trade show is a low cost and good method to understand the market.
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Similarly, the Chinese trading culture is very important because of its unique commercial relationship culture or
“Guanxi” is an unique culture of Chinese.

The processed food manufacturers exporting to China should work closely with China government and
follow the relevant regulations. In addition to the regulation of the registration of manufacturers outside of China,
the labeling regulations for food products in the packaging, the regulations on the certification of agricultural
products and imported products under the Food Safety Law of China, the transportation regulations; as well as the
regulations of China Inspection and Quarantine Bureau, the manufacturers of processed food should establish a strong and
healthy relationship with both central and local government in China and related agencies under the government
of Thailand. Because processed foods are highly sensitive with quality and hygiene, the Chinese government
needs to audit the operations of Thai processed food manufacturer sites and requires the strong support and
cooperation from the related Thai government agencies. The applicants who submit the application for
registration as the processed food manufacturers outside of China, with related supporting documents as required
by the Certification and Accreditation Administration of People’s Republic of China or CNCA, must be approved
by the responsible agency of Thai government to export processed food into China. The Certification and
Accreditation Administration of People’s Republic of China CNCA is required to form a team of experts to
assess the documents submitted by the responsible agency in the country where processed food manufacturers
exporting to China are located, and must establish the assessment team to monitor and evaluate the production
process at the factory location and need to be coordinated and supported by the Government of Thailand. In
addition, the Government of Thailand must confirm that the Thai processed food manufacturers exporting to
China comply fully under the relevant regulations of China.

Thai government should assign the National Economic and Social Development Board (NESDB),
Ministry of Transport and Communication, Ministry of Commerce, and Ministry of Industry to jointly develop
the overall and systematic strategies on Thailand logistics system to coordinate all logistics development
activities from all private and public agencies which designate Thailand and the logistics Hub for ASEAN
connecting to the South-West of China. At the same time, Ministry of Commerce, Ministry of Transport and
Communication, Ministry of Industry, Thai Chamber of Commerce, Federation of Thai Industries, and Thai
Bankers Association should jointly set up the operation center to promote Thailand logistics system on the full
and mutual commitment on the sustainable basis.

Department of International Trade Promotion (DITP), Ministry of Commerce should set up the operation
plan to invite related Thai businesses and manufacturers to participate in the international trade promotion
activities such as Thai trade exhibition in China, and business partners matching trips organized by trade
agencies. Ministry of Commerce should set up the center for China Hub and assign a senior official to take

responsibility to set up the overall strategic plan and lead the Thai business matching delegation to China to build
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the trade relationship with potential strategic partners. The DITP should set up the database in its website for
Thai and Chinese trade partners on importers, exporters, wholesalers, distributors, and other related businesses in
the list of “Selected” firms for Thai businesses who want to expand their businesses to China.

The processed food manufacturers exporting to China need another aspect of strong support and
cooperation of the Thai government, because of some food manufacturers’ intellectual property violation
problems on products and brand. Thai food manufacturers should ask for assistances from the Department of
Intellectual Property, Ministry of Commerce, to coordinate the negotiations with the Ministry of Commerce of
China to solve the problems together. At the same time, the processed food manufacturers exporting to China
require the assistance from the Thai Government to clarify the food import tariffs imposed by China, and confirm
whether the products are Normal Track or Sensitive Items. Even though fresh fruits are not included in the
categories of processed foods, but fresh fruits enjoy high demand in China and only 23 items are listed with zero
tariff. In order to export Thai fresh fruits to China, it is required to gain the permission from CIQ at the custom
entry points, and must processed the applications through AQSIQ Beijing in order to get a license to import or
import permission. In addition, in order to obtain the import duty exemption under the Free Trade Agreement or
FTA, Thai processed food manufacturers exporting to China should provide a recipe of the processed foods to
certify the products are manufactured according to the Rule of Origin. All these processes should be coordinated
with Bureau of Trade Preference, Department of Foreign Trade, Ministry of Commerce, in order to entitle to

Import Duty Reduction or Exemption Certificate from the Chinese Customs.

Tourism Business

As the income of population in Yunnan province and China has been increasing in the past several years,
especially in large cities with strong economic development, along with the Chinese government's policy to relax
the tourism control over the past 10 years and encourage the Chinese to have free time and spend their time in
leisure travel. As a result, the tourism industry in Yunnan Province and China is growing significantly. In 2012,
total nation-wide number of Chinese tourists traveling abroad estimated at 80 million and spending USD 80
billion, and in 2020, Chinese tourists to travel abroad estimated at 100 million, but the report of the China
Outbound Tourism Yearbook 2012 forecasts that, in 2015, Chinese tourists to travel will reach 100 million.

Tourism market in Yunnan Province is divided into 5 major attractions including: Kunming, Dali,
Lijiang, Shangri-La, and Xishuangbanna. The 10 famous tourist destinations are the Stone Forest National Park
in Kunming City, Three Pagodas in Dali, Dali Ancient City, Lijiang Ancient City, Jade Dragon Snow Mountain
in Lijiang, Manting Park in Xishuangbanna, Lion Mountain in Chuxiong, Ganlanba Village in Xishuangbanna,
Puzhehei in Wensan, Pudacuo National Park in Diqing.

The Thai tourists traveling in Yunnan are the largest source of international visitors in Yunnan Province.
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Popular tourism destinations in Yunnan province are: City of Kunming, the capital of Yunnan province; Dali, a
cultural heritage of Bai people and Dali Ancient City of Bai people; Lijiang as a source of major nature tourism
destinations, including Lijiang Jade Dragon Snow Mountain and the origin and cultural heritage of the Naxi
people in Lijiang Ancient City; Shangri-La as a tourist attraction and cultural heritage of the Buddhist
monasteries of Tibet; Xishuangbanna as the attraction of the Rain forest and the origin and cultural heritage of
Dai people.

The tour operators in China, who conduct the tourism operation for Chinese tourists visiting to Thailand,
increased from 5 firms in 2000 to 30 firms in 2012 because the regulations to establish the tourism operations
have been relaxed. The tour operators in China who service the Chinese tourists to visit Thailand can conduct the
direct export tourism business through the tour operators in Thailand who are business partners or joint venture
partners between China's tourism operators and operators of foreign travel, where the joint venture must meet the
requirements of establishing the tourism business in China, with respect of the formal business location,
equipment and facilities, employees, deposits, capital investment, business license, and other documentation
requirements, including the application, feasibility study report, regulations of the company, the qualification of
manager and deputy manager, certified financial statements, and other document certificates.

With the competition in the tourism business at a high level, and the opportunities for shopping by many
Chinese tourists, the competition for Chinese tourists arrival in Thailand can be divided into two categories:
tourism business in a normal mode, where the tour operators in the country set the prices, which includes the cost
plus the profit, for the tour operators in the foreign countries; and tourism business which focuses on shopping by
Chinese tourists or Zero Dollar Tourism, where the tour operators in the country pay compensation (subsidy) to
operators in the foreign country (China).

In general, Chinese tourists visited to Thailand at a continuously increasing rate. In the year B.E. 2552,
the number of Chinese tourists came to Thailand, amounted to 0.78 million people, in B.E. 2553 at 1.12 million,
in B.E. 2554 at 1.76 million, and in B.E. 2555, the number of Chinese tourists visiting Thailand, estimated at 2
million people. There are two main groups of Chinese tourists: the age group of 25-34 years, who have recently
graduated and work for awhile, and the age group 35-44 years, who are the middle age, with a higher social and
financial status. On average, Chinese tourists stay in Thailand for 7.67 days and spend per tourist per day at THB
4449. The Chinese tourists prefer to visit major provinces and cities, including Bangkok, Pattaya, Phuket,
Bangkok and Chiang Mai, and the Chinese tourists visiting Thailand come mostly from eight major cities in
China including Beijing, Shanghai, Guangzhou, Shenzhen, Chengdu, Hangzhou, Xi'an and Chongqing. Thailand
has the strong potentials to attract Chinese tourists because of the key factors of China's economic growth
remained at a high and continuously sustainable rate, and the Chinese taste of visiting overseas countries at an

increasing rate.

XXI



From this research study of the Yunnan Province, the market segmentation of Chinese tourists in
Yunnan, traveling in a foreign country can be divided into 6 groups: (1) Tourists who travel abroad for the first
time (First Timer), who are the middle class with middle age and with a market share of approximately 40
percent; (2) Tourists traveling abroad for leisure travel (Vacationer), who are the Chinese people with higher
incomes, and professional positions or a business owner, with a market share of around 10 percent; (3) Tourists
traveling abroad themselves by cars (Self-Driver), consisting of a group of Chinese tourists who are younger to
middle age, with revenue in the mid to high levels and a market share of about 5 per cent; (4) Tourists who search
for new locations of the natural resources (Explorer), consisting of tourists who love nature and culture, with
medium to high income level and a market share of about 5 per cent; (5) Tourists who travel across the border to
neighboring countries (Cross-Border Traveler) consisting of local tourists in Yunnan province visiting
neighboring countries by land and water, with a medium income level and a market share of approximately 10
percent; (6) Tourists traveling independently (Free Independent Traveler or FIT), who travel alone, or a tourists
group of young age, with a market share of about 30 per cent. This market segmentation makes it possible to
analyze business opportunities to meet the needs of Chinese tourists from Yunnan Province.

Measures and regulations to solve problems on Zero-Dollar Tourism is a major concern for quality
tourism and travel services in the tourism development. The Chinese government tourism agencies, Thailand
government tourism agencies, and private tourism sectors need to find the solutions to the problem urgently.

A partnership and a joint venture between Thailand and China tour operators can reduce costs and
improve the performance efficiency of tourism services. Simultaneously, Tourism Authority of Thailand
promotes cooperation among tourism operators in Thailand and China to design better tourism programs and
products to provide better and more efficient services improvement.

Thai government should assign the Tourism Authority of Thailand to study and prepare the tourism
master plan to cover the whole China, and assign the International Institute for Trade and Development (ITD) to
expand the scope of research to develop new and innovative tourism products such as medical tourism, Buddhist
temple tourism, and Wedding on Thai culture tourism, to attract Chinese tourists to visit Thailand.

Travel documents cooperation between China, Laos, Myanmar and Thailand should be considered in
urgency for the development of foreign tourists, in particular, for the Self-Driver tourists group and the Cross-
Border Traveller group who travel across the border to neighbouring countries to facilitate the connection of
services and the simplified approval process of international travel documents between China, Laos, Myanmar
and Thailand in the mutually agreed manner. It is vital that the government of every country to promote the
cooperation between the countries, which will lead to reduced service costs and to promote international tourism
business growth at a high and sustainable rate. In practices, Thai government agencies, including Ministry of

Tourism and Sports, Ministry of Interior, and the Ministry of Foreign Affairs should be the host of the
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discussions between China, Laos and Thailand in the preparation of regulations to facilitate the simple process of
visas issuance to Chinese tourists who will be travelling to Thailand.

Kunming — Bangkok Expressway (Kun-Man Gong Lu or the North-South Corridor), is the important
land bridge between Thailand — China in which Thailand is a major hub linking Western China with ASEAN
together. With the distance of about 1,850 km and the construction of a bridge across the Mekong River
connected Chiang Rai and Bokeo Province of Laos PDR, the new expressway is better equipped with safety and
better road surface which will be beneficial to expand the market of frozen and chilled food as the transportation
time factor affecting the quality of products as well as a major tourist route. So, the construction of tourist
attractions and leisure facilities during the transit are required. In addition, the new Kunming airport, named
Chang Shui, which was opened on June 28, B.E. 2555, is the fourth largest airport in China, with the main target
for travelling between countries in Southeast Asia and South Asia. Thai public and private sectors must be
prepared to adjust their marketing strategies and ability to serve higher volumes of the tourism and trades

transportation traffics.

Recommendations for research on processed food and tourism in the future

This research project focuses on the scope of study in Yunnan Province because it is the closest province
to Thailand connecting through the Kunming-Bangkok Expressway, Mekong River, and the air transportation. In
addition, the Chinese government economic development plan designates Yunnan as a major economic center in
Southwest China, and the county's most important outpost linked to the AEC which will officially be in effect in
the year B.E. 2558. It is recommended that the research projects should be expanded to cover the Chinese market
as a whole, and other selected provinces, and cover the list of Thai products and services with the strong
potentials in the market to understand the whole competition picture. The ITD and related government agencies
should expand the research projects to cover the Chinese market in the East coast region and the North-Eastern
region and a large number of products and services where Thai products enjoy competitive advantage positions
such as home-decorative products, furniture products, modern and innovative OTOP products, automotive parts

and components, and health and beauty herbal products.
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