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Abstract

The research of “Competition Strategy for Thai Jasmine Rice Export in China” is
to study the supply potential of jasmine rice in Thailand, the export problems and barriers, the
demand of Thai jasmine rice, the category of Thai rice and the strength of Thai jasmine rice in
the Chinese market, the price level, the attitudes and behavior of Chinese consumers, as well
as comparing the potential of Thai jasmine rice with important competitors, e.g. Vietnam, Cambodia

and Myanmar, in order to propose strategies that will increase Thai jasmine rice export to China.

According to the research survey in China’s rice market and randomized rice products
total 116 sampling, we found 20 Thai export companies and 26 Chinese import companies,
and we can classified the rice product into 4 categories: (1) Thai Fragrance rice 83 sampling
(71.55%); (2) Cambodia Fragrance rice 3 sampling (2.59%); (3) Chinese Fragrance rice 24 sampling
(20.69%); (4) Rice Brand related to Thai Identities but not related to Thai rice 6 sampling (5.17%).
For the pricing, Thai Pathumthani Fragrance rice average price is 60-70 RMB/5Ke., Thai Jasmine
Rice average price is 80-100 RMB/5Kg., while the Cambodia Fragrance Rice average price is
slightly cheaper which will appeal to price-sensitive customers turn to try. Meanwhile, some
Chinese popular fragrance rice brands are more expensive than Thai Jasmine rice, which indicating
that the modern Chinese consumers are emphasis on product quality and satisfaction rather

than price.

From the study results, it can be concluded that Thai jasmine rice marketing strategies in
the modern Chinese market can be divided into three levels: (1) Thai jasmine rice for Chinese
urban consumers with high purchasing power; (2) the middle level consumers who are also
fond of Thai fragrance rice; (3) entering niche market in China, e.g. jasmine rice with Geographical
Indication (GI) certification, jasmine rice for health, such as brown jasmine rice, instant or
ready-to-eat, jasmine rice for cooking in different recipes, as well as using smaller packages to

serve single families and single persons who are away from their home town for working.



The recommendations for the government include: speed up the reduction of rice
cultivation and production cost, promote using jasmine rice seed that gives high yield and
comes with favorite flavor among modern Chinese rice consumers. From the marketing aspect,
it should focus on sales promotion and promoting the benefits of jasmine rice, as well as
introducing a variety of cooking methods, strictly inspecting the quality and introducing standard
certification mark for Thai jasmine rice. The strategies to the private sectors include: cooperate
with high potential partners in China and to use strong brand building strategy. Five strategies
for the channels of distribution were suggested: (1) cooperate with large state enterprises or
Chinese MNCs in Thailand who will play an important role in entering Chinese market; (2) establish
a Thai owned import agent in China; (3) define marketing promotion strategies and brand building
strategies with Chinese partner; (4) conduct direct business matching between Thai local

cooperatives and Chinese importers; and (5) conduct e-commerce marketing.
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